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Shane Suvikapakornkul, the owner of Hardcover, a
bookshop specializing in the art fields, explains how
to stay alive in a digital world.

Text Rebecca Vickers
Portrait Ketsiree Wongwan

Shane Suvikapakornkul
Founder of Hardcover the Art Book Shop
hardcoverartbookshop.com

H Art books and book shops, publishing
and promotion, galleries and curating, Shane
Suvikapakornkul of Hardcover: The Art Book
Shop, Serindia Publishing and Serindia Gallery
shys away from none of the above and sees
the three as, in many ways, just different
chapters in one larger story. “A lot of times
people might look at books and feel like, 'Ok,
this is a nice book on Buddhist art,” fine, but
that's about it. But when | connect that
space to a gallery, | can show them - this is
a nice book on Buddhist art, and this is what
a Tibetan painting looks like.” If you like the
painting but can't take it home, Shane likely
has a book on hand that you can, and his
ultimate goal, is to connect the two, “to offer
a different dimension.”

This dimension of connection Shane
refers to has recently taken shape in his
newest endeavor, an art bookshop plus
gallery, housed in the brand new Central

Embassy mall, Bangkok. “At first | thought,
what kind of gallery would be in a shopping
mall? But this building is special. Because of
its design, the iconic status being next to the
British Embassy and the Park Hyatt, this
place has a particular context and purpose. —
it is a level of retail where you won't find
stalls everywhere as in Chit Lom or Paragon.
And most of the people who come here live
around here; it is surrounded by quite a
sophisticated healthy neighborhood. It is the
location that attracts me the most.”

The shop and gallery at Central Em-
bassy Bangkok might be a new location, but
Shane, Hardcover and Serindia are no
strangers to the game, having worked in
publishing for some 20 years in the States
and also in Thailand after moving back in
2006, Shane had been working as a book-
seller for years, publishing books under his
own imprint focusing on arts of the Himalayas
and Asia. "After | moved back to Bangkok |
started doing more Southeast Asian art,
then | found a good location in an old house
on Charoen Krung 36, near the French
embassy, so | made it into a gallery with
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the same name as the publishing house. It is
a natural progression; from publishing to
showing works of artists | know or have
worked with. With this new space, there is a
chance for me to show more works by
artists who | have shown previously that
have new works but maybe aren't quite yet
ready for another solo show, or | can also
introduce artists who will be having a solo
show next year at the main location.

Connecting printed content with an
actual experience, reading about a painting
while looking at that painting, fostering real
associations with art — none of the above
could really be a bad thing and developing
these parallels further challenges another
form of “connection” that has gotten the
print book into nothing but trouble. When
we can all “connect” and find out anything at
all online, why come to the bookshop in the
first place? If clicking and linking is easier
and arguably more efficient, why would we
bother to turn the paper page? “For basic
art information, you can find everything on
the Internet. Nowadays, we are hungry for
information and people’s behaviors have
changed. In America, everybody buys from
Amazon. You open a nice bookshop and you
become a showroom for these books, people
come in and have a look and then make
purchases online. Even in Chicago, in
Singapore, the bookshop cannot survive. I'm
doing fine because I'm very specific and |
have a unique selection. Also, when people
see books in a limited context like this, they
are able to really see it. Here | can still be
relaxed about it, many Thai's ask me why |
don't wrap the books up in plastic. Sealed up
S0 you can't see it? It's important to be able
to see it, especially with visual books. You
can look at a book on painting, a book on
photography and then one on architecture,
you get different ideas and, having been in
the book business, | know what people want
—you have to let them look at the books.”

Art book shops in general, and in Bang-
kok even more so, are hard to find. Hard-
cover: The Art Book Shop doesn't have a ton
of competition and as far as Shane is con-
cerned, the true mark of a successful shop is
something he himself couldnt be more
accountable for - knowledgeable staff.
“When people call and ask if | have this book
on a particular piece from a collection or a
certain period, | have to be able to make a
recommendation. 15 years ago it would have
been very risky to have this kind of bookshop.
Because the person next door could open up
and do the same thing as you. But now, it is
actually hard to do. It requires a lot of
investment. | try to do things at my capacity.
You have to be selective and you have to
know the customer, what they like and don't
like. It looks easy but it is really crazy, why
would you want to open a bookshop and
torture yourself?”

For lovers of art books and bookshops
wondering how to ensure that characters like
Shane and Hardcover: The Art Book shop
continue on and have a role in the story of
the future - just come. “Come to the bookshop
more often and don't look at everything
online. You have to see it, to feel it, and then
you will fall in love and become addicted to it.”
If you're looking at everything on an ipad there
is a certain sense, a certain kind of feeling or
a connection that is missing. Here, they can
look, page through ... gaze... just come!”®
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“Come to the bookshop more often and don't
look at everything online. You have to seeit, to
feel it, and then you will fall in love and become

addicted toit.”
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