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The new art
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SINGAPORE — “The site was created to solve a
problem,” describes Talenia Phua Gajardo, Head Art
Hunter and CEO of the Artling, a curated online art
gallery with a specific focus on Asian Contemporary
Art. "While sourcing artworks for interior design and
architecture projects, | realized that there was a huge
gap in the online space for the promotion of con-
temporary Asian art.”

Thus, the Artling was born — an online collection
of works that, representing some 100 galleries and
300 artists, is no small exhibition. "One of the main
targets was to increase the exposure of Southeast
Asian and Asian artists to new markets,” described
Talenia.

Without doubt, the site widens the reach of the
artists and their works, but can one truly experience
and engage with a work of art in a meaningful
manner through pixel on screen? “As an online
gallery, we benefit from not being tied to one place
— our clients can access our inventory whenever
they want, from wherever they are and they are
happy to buy directly from the website. We also
aren't fixed to a small stable of artists, but can
offer up a much larger selection of works from
many different galleries,” describes Talenia. "We
are neutral in that way.”

With the majority of the sites visitors falling
within the demographic of “young professionals and
aspirational collectors,” the Artling provides oppor-
tunity for its clientele to peruse more art in a single
sitting than even the most ambitious of gallery-goers
could attempt to take in. The question therein lies
-- quantity or propinquity, ease of use or first-hand
experience -- what do collectors really require? As
Talenia sees it, “consumer habits have changed over
recent years” and, with the amount of screen time
we put in during almost all other activities, perhaps
the Artling is onto something, foreseeing its co-
llectors preferences for viewing art moving in step
toward a similar click-and-scroll platform.

theartling.com

TEXT REBECCA VICKERS
PHOTOS COURTESY OF THE ARTLING
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